
C R E A T I V E  
P R O F E S S I O N A L

E X P E R I E N C E

E D U C A T I O N  

M A R K E T I N G  C O O R D I N A T O R  A N D  E X E C U T I V E  A S S I S T A N T  
C h i c a g o  N i g h t l i f e  A w a r d s    |    S P R I N G  2 0 1 6  

Create all  marketing deliverables (digital and print),  assist in creating 
content for social media,  plan internal and external events,  execute 
internal communications. review contracts for events,  visiting artists,  and 
classes.  and manage merchandise, tech, and box office staff.

M U S I C  G A R A G E  C H I C A G O  
E v e n t s  I n t e r n    |    J A N U A R Y  2 0 1 5 - M A Y  2 0 1 5  

Plan, market and work MG events,  pitch and write monthly  newsletter,  
improve our Search Engine Optimization, and set up rehearsal rooms. 

( 6 3 0 ) 5 3 2 - 0 8 5 4  

b o y l e n j e n n i f e r @ g m a i l . c o m  

B A ,  B u s i n e s s  a n d  E n t r e p r e n e u r s h i p  
C o n c e n t r a t i o n :  M u s i c  B u s i n e s s  
C o l u m b i a  C o l l e g e  C h i c a g o  
C l a s s  o f  2 0 1 5 ,  M a g n a  C u m  L a u d e  
G P A :  3 . 8

S K I L L S

I  am a young, experienced 
professional with a passion for the 
arts,  communication, and the 
internet space. I  excel in fast-paced 
environments and thrive when being 
able to create outstanding content,  
positive interactions, and results.  

P R O F I L E

S P E C I A L  P R O J E C T S  A N D  F R E E L A N C E  W O R K

SEO and Social  Media  Strategy
Written and Verbal 
Communication
Teamwork and Leadership
Creativity and Branding
Time Management

Microsoft Office  
Adobe Suite  
Photo and Video Editing  
Google Drive Applications  
Event Ticketing Platforms

A E M M P  R E C O R D S    
E v e n t s  T e a m  M a r k e t i n g  L e a d  f o r   s e m e s t e r   s h o w c a s e ,  S X S W  p a r t y ,  a n d   C D  
r e l e a s e  s h o w

M A R K E T I N G  A N D  E V E N T S  C O O D I N A T O R  
C h i c a g o  A c a d e m y  f o r  t h e  A r t s     |    N O V  2 0 1 5 - P R E S E N T  

Strategically plan social media and email campaigns, track online 
 engagement, curate attendees list,  create marketing graphics,  and 
 assist in communication to talent,  panelists,  nominees, and guests.

H O T L I N E  M A N A G E R  
C h i c a g o  I n t e r n a t i o n a l  F i l m  F e s t i v a l     |    F A L L  2 0 1 5  

Input and monitor orders (via Ticketmaster),  complete payments 
and file appropriate documentation, and take care of all  ticket buyers,  pass 
holders,  and comps. 

B O X  O F F I C E  M A N A G E R  
C I M M f e s t     |    S P R I N G  2 0 1 4 ,  2 0 1 5  

Create events and ticket options on ticketing platform, work with other 
departments accordingly,  and take care of all  venue relations regarding 
passes, comps, and ticket sales.

S T A F F  W R I T E R  
H i g h l i g h t  M a g a z i n e     |    A U G  2 0 1 2 - P R E S E N T  

Interview (via phone and email)  artists and write features for web and print 
including artist features, album reviews, venue profiles,  and Q&A's.

Computer Skills

C L U B  M A N A G E M E N T :  P R A C T I C U M  
P l a n ,  b o o k ,  m a r k e t ,  a n d  w o r k  e v e n t s  a t   C o l u m b i a ' s   o n - c a m p u s  c l u b  H A U S

W R I T I N G  ( P U B L I C A T I O N S )  
T h o u g h t  C a t a l o g ,  T h a t  F i r s t  Y e a r  B l o g ,  Y o u n g  a n d  E m p l o y e d  B l o g ,  T h e
F i n a n c i a l  D i e t ,  N K D  M a g  

M A R K E T I N G  
C o n c o r d  M u s i c  H a l l ,  R i v e r w o o d s  F l o o r i n g

N O  P L A C E   R E C O R D S    
B o o k i n g  A g e n t  f o r  s h o r t - r u n  s u m m e r  t o u r  o f  t w o  i n d e p e d a n t  b a n d s

P R O M O T I O N S  R E P R E S E N T A T I V E  A N D  V E N U E  I N T E R N  
M e r c y  L o u n g e  ( N a s h v i l l e ,  T N )     |    M A Y   2 0 1 3 - S E P T  2 0 1 3  

Update social media profiles with events,  ticket links,  and other content,  
update ticketing and event pages via Ticketweb, communicate with 
publicists,  managers,  and labels for show promotion, and work day of show.

S O C I A L  M E D I A  S K I L L


